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Society

Yester year’s computerization, today’s artificial
intelligence and tomorrow’s robotics eliminating
the boundaries for the |learners to gain knowledge.
The days are gone where a learner is confined to
limited resources to learn and acquire knowledge.
In this dynamic era, learning extends far beyond
text books, chalk & duster and exam halls.

Conventional method of teaching and learning has
come to an end. Education today is globally spread

with distance mode centers, online courses and
online universities. Digital platforms are enabling
students to gather information that is required by

them to be productive and employable. Tubule is
a best example for learning through social media.
It is imparting useful knowledge to all the levels of
students right from K.G. to P.G. Virtual classes are
given in YouTube for competitive examinations,

attracting millions of students to learn and seek
information.

Learning beyond classrooms instigates curiosity,
encourages collaboration and adaptability. It

empowers learners to take ownership of their
learning journeys, acting as a link between theory
and practicals. As the world is changing time to time
from conventional to modern approach in learning,
one can utilize the technology at its best and acquire
knowledge and skills.

Information beyond the classrooms is available
abundantly today. A learner should be able to

differentiate which is useful and which is not useful.
This separation makes them more knowledgeable
and they can impart useful information to the society,
as they are the tomorrow’s citizens.

Guidelines for Paper Submission

Full Paper : Not exceeding 3000 words

Title Page : Title, Author(s), Designation, Professional
Affiliation, Contact Details, E-mail id.

Font Style : Times New Roman

Font Size : Headings and sub-headings 14 in bold

and text in 12 (Normal)

Line Spacing :1.5
Document Size : A4
Key Words : Maximum 5
Reference : APA Style for citing references.
Graphs/Tables : MS Office (Word/Excel) only.
* Papers should be sent in Word format only

to E-mail Id: iimcjournal@gmail.com
Note: e-papers are invited, based on the above
theme for the forthcoming June 2025 edition.

Publication Fee:

Rs. 1,200/- per author for a full-length paper, subject
to plagiarism check and peer review committee
evaluation. Based on the plagiarism and peer review
committee report, papers will be published in the
JOURNAL OF INDIAN INSTITUTE OF MANAGEMENT
AND COMMERCE (ISSN 2581-6527), Volume 8, Issue 1,

June 2025.
Important Dates

Submission of Full Length Paper:
on or before 30" June 2025
Acceptance of Full Length Paper:
on or before 15" July 2025
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