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*Required

1. Email *

2. Name of the Participant *

3. College/Institution *

4. Mobile No. *

5. Designation/Occupation *
Mark only one oval.

Faculty
Research Scholar
Student

Others

6. City*
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7. State*

8. 1. Itis one of the marketing tools which decides the vision of the company, its goal,
its mission and in general where the company wants to be. *

Mark only one oval.

Tactics
Research
Planning

Strategy

9. 2. The expression '‘Marketing Mix' is coined by *

Mark only one oval.

James Culliten
Mc Carthy
Philip Kotler

Bartles

10. 3. ltinvolves target markets, market research, product development, marketing
mix and market monitoring *

Mark only one oval.

Environmental Scanning
Direct Marketing
Marketing Tasks

Online Marketing
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11. 4.1t describes the specific elements used to achieve organisation's/Individual's
objectives and satisfy the target market *

Mark only one oval.

Market Segmentation
Marketing Strategy
Marketing Mix

Marketing Environment

12. 5. They are dynamic, any change in them brings uncertainties, threats and
opportunities for the markets, are termed as *

Mark only one oval.

Marketing Tools
Micro Environment
Macro Environment

Environmental Forces

13. 6. When people are segmented according to their life styles and values and how
they translate into consumption or purchase of products or services, is called as *

Mark only one oval.

Behavioural Segmentation
Demographic Segmentation
Psychographic Segmentation

Geographic Segmentation
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14. 7. The Consumers who buy one brand all the time are called as ------------ type of
consumers. *

Mark only one oval.

Shifting Loyals
Switchers
Hard-care Loyals

None of these

15. 8. Intention to repurchase, intention to increase usage, intention to use other offers
and intention to recommend others about services/products, is an example of *

Mark only one oval.

Monitoring Customer Satisfaction
Complaint & Suggestion system
The Real Test of Service Quality

Service Value

16. 9. This stage is considered to be a critical one for any new product and should
therefore be handled carefully. *

Mark only one oval.

Product Testing
Concept Testing
BothA&B

Commercialisation
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17. 10. Various brand soaps of TATA's, is an example of *
Mark only one oval.

National Brand
Blanket Brand
Individual Brands

Distributor's Brands

18. 11.In this stage, consumers will not accept any substitute brand. *

Mark only one oval.

Brand Loyalty
Brand Insistence
Brand Recognition

Brand Preference

19. 12."Boldly go where no man has gone before" is a mission statement given by *

Mark only one oval.

NASA

ISRO

Vikram Sarabhai
NRSC
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20. 13. Company growth by increasing sales of current products to current market
segments without changing the product is an example of *

Mark only one oval.

Diversification
Product Development
Market Penetration

Market Development

21.  14.Expand QSCV *

Mark only one oval.

Quality - Standard - Customer- Validity
Quality - Service- Cleanliness - Value
Quantity - Service- Confidence-Value

Quality-Strategy-Consciousness-Value

22. 15. Company-Suppliers- Distributors-Customers are who partner with each other
fora*

Mark only one oval.

Quality Supply Chain
Marketing Process
Value Delivery Network

Delivering Customer Value
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23. 16."Confidence in motion" is the tag line given by *
Mark only one oval.

BMW
Subaru
Pepsi

Del Monte

24. 17."Smarter Search, Less Clutter and Real Privacy" is positioned strongly by *
Mark only one oval.

DuckDuck Go
Google
Yandex

Gibiru

25. 18. Acceptability-Awareness-Accessibility-Affordability. Arrange these 4 Asina
logical order. *

Mark only one oval.
1-4-3-2
1-2-3-4
4-3-2-1
2-1-3-4
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26. 19. They are the distribution channels that help the company find customers or
make sales to them. *

Mark only one oval.

Marketing Services
Financial Intermediaries
Resellers

Physical Distribution Firms

27. 20. Any group that has an actual or potential interest in or impact on an
organization’s ability to achieve its objectives is known as *

Mark only one oval.

Public
Financial Publics
Government Publics

Citizen-Action Publics

28. 21.That affect consumer purchasing power and spending patterns, is termed as *
Mark only one oval.

The Natural Environment
The Technological Environment
The Economic Environment

The Demographic Environment
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29. 22.Who is the founder of GoPro Cameras? *

Mark only one oval.

Nick Woodman
Chris Sacca
Marc Cuban

Barbara Corcoran

30. 23.Blood donations to the Red Cross is an example of *

Mark only one oval.

Speciality Product
Unsought Product
Shopping Product

Convenience Product

31. 24.Today, companies are taking a approach, viewing quality as an
investment and holding quality efforts accountable for bottom-line results *

Mark only one oval.

Total Quality Management
Product Quality
Service Quality

Return on Quality
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32. 25.The of the product mix refers to how closely related the various
product lines are in end use, production requirements, distribution channels, or

some other way. *
Mark only one oval.

Product Line
Product Line Depth
Product Line Streching

Consistency

33. 26. Marriott Hotel—have reputations for providing better service than others, but
still some employees are cheerful and some other may be grumpy and slow. This
phenomenon is termed as *

Mark only one oval.

Service Inseperability
Service Perishability
Service Variability

Service Intangibility

34. 27. Zappos is an American online shoe and clothing retailer based in Las Vegas,
they hired right people and carefully orienting and inspiring them to give
unparalleled customer service, is an example of *

Mark only one oval.

Internal Marketing
Interactive Marketing
BothA&B

Service Marketing
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35. 28. The fundamental asset underlying brand equity is -the value of

customer relationships that the brand creates. *
Mark only one oval.

Brand Value
Brand Loyalty
Customer Equity

Brand Positioning

36. 29. The practice of using the established brand names of two different companies
on the same product, is known as *

Mark only one oval.

Brand Sponsorship
Licensing
Private Branding

Co-Branding

37. 30. AT&T has set up an internal online innovation community called *

Mark only one oval.

The Innovation Pipeline (TIP)
The Innovative Pipeline (TIP)
The Innovation Provision (TIP)

The Innovation Processor (TIP)
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38. 31. “Bottom of the Funnel” is *

Mark only one oval.

Stage in Consumer Adoption Process
Stage in Consumer Buying Process
Stage in Product Development Process

Stage in Personal Selling Process

39. 32.Inbound Marketing is *

Mark only one oval.

B2B Marketing
B2C Marketing
C2B Marketing

C2C Marketing

40. 33. The term guerrilla marketing is given by *

Mark only one oval.
Philip Kotler
Mc Karthy

Leo Burnett

Jay Conrad Levinson
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41.  34. Omni Marketing Channel Means *

Mark only one oval.

Zero Marketing Channel
Direct Marketing

Multiple Marketing Channels
All

42. 35. Which marketing strategy is used by Tacobell-a Mexican fast food centre to
increase its brand image? *

Mark only one oval.

Remarketing
Redesigning
Restructuring

Repositioning

43. 36. Characteristics of Services is denoted by *
Mark only one oval.
4P’s
4E's
41's

7P’s
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44. 37. The decision making unit of a buying organisation is *
Mark only one oval.

Purchasing Department
Deciders
Business Market

Buying Center

45. 38. The last categories to adopt the innovations in the market are called as *
Mark only one oval.

Innovators
Late Majority
Adopters

Laggards

46. 39. Cognitive dissonance means *
Mark only one oval.

Before a Purchase Decision
Post Purchase Dissatisfaction
Customer Delightness

Pre-Purchase Behaviour
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47. 40.Brand Switching exists in *
Mark only one oval.

Complex Buying Behaviour
Dissonance Reducing Behaviour
Habitual Buying Behaviour

Variety Seeking Behaviour

48. 41. Which of the following is not a brand strategy? *

Mark only one oval.

Line Stretching
Line Extension
Brand Extension

Multibrands

49. 42.The technique given by Alex Osborne is *

Mark only one oval.

Problem Solving Technique
Brainstorming
Morphological Analysis

Synectics
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50. 43. Over the life time of a product, PLC discusses about
Mark only one oval.

Sales and Revenue
Sales and Growth
Sales and Profits

Sales and Expenses

51. 44.Which pricing strategy offers a right combination of quality and service at a fair
price? *

Mark only one oval.

Good Value Pricing
Value Based Pricing
Cost Based Pricing

Value Added Pricing

52. 45. Major advertising decisions are defined by *
Mark only one oval.

DAGMAR Approach
4C’s
5M’s

AIDA Model
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53. 46. Adding a standard markup to the cost of the product is *

Mark only one oval.

Cost-Based Pricing
Competitor Pricing
Target Pricing

Cost-Plus Pricing

54. 47. The type of advertisement which helps in brand preference is *
Mark only one oval.

Informative Ad
Persuasive Ad
Reminder Ad

Comparative Ad

55. 48. Marketing strategy used to reduce the demand of the product temporarily or
permanently is *

Mark only one oval.

Marketing
Marketing Management
Demarketing

Demand Management
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56. 49. The concept that deals with unsought goods is *

Mark only one oval.

Marketing Concept
Selling Concept
Product Concept

Holistic Marketing Concept

57. 50. The number of different persons exposed to a particular media schedule
atleast once during a specific time period is *

Mark only one oval.

Media Impact
Media Frequency
Media Reach

None

58. 51. The marketing strategy used by PepsiCo to enter into India is *

Mark only one oval.

Mega Marketing
Market Positioning
Market Segmentation

None
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59. 52.Product Mix is also called as *

Mark only one oval.

Product Line
Product Hierarchy
Product Strategy

Product Assortment

60. 53. The matrix that focuses on the present and potential products and customers is

*

Mark only one oval.

BCG Matrix
Brand Decision Matrix
Ansoff Matrix

None

61. 54.The first company that used blue ocean strategy is *

Mark only one oval.
Starbucks
Netflix

Apple

Coca-Cola
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62. 55. Hubspot, Zoho and Salesforce are the examples of *
Mark only one oval.

Provide CRM software
Digital Marketing Companies
Advertising Companies

Scarcity Marketing

63. 56. Which marketing strategy is used by the producers to direct its marketing
activities towards final consumers to induce them to buy the product? *

Mark only one oval.

Push Strategy
Transactional Marketing
Pull Strategy

Diversity Marketing

64. 57 Sales promotion tools used to persuade resellers to carry a brand, give shelf
space and push to consumers is *

Mark only one oval.

Consumer Promotions
Trade Promotions
Business Promotions

All
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65. 58. The term used to describe the customer’s perception of what a brand stands
foris*

Mark only one oval.

Brand Equity
Brand Awareness
Brand Loyality

Brand Image

66. 59. Which concept is to be followed when a company has overcapacity problem? *

Mark only one oval.

Holistic Marketing Concept
Marketing Concept
Selling Concept

None

67. 60. Children of baby boomers are *

Mark only one oval.

Generation X
Baby Boomlet
Shadow Generation

Generation Alpha
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